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NOTE: Q.1 is compulsory, attempt any four questions from the remaining & attempt all on Answer Sheet. Phone and other electronic gadgets are not allowed.

Q1: 
Define the following terms (3.5 marks each – Total 14 marks)

a) Skimming Pricing Strategy 

b) Product Mix 

c) Societal & Holistic Marketing 

d) Supply Chain Distribution 

Q2. 
With particular reference to Nokia or Q-Mobile or any pharmaceutical product of your choice, explain the concept of Marketing Mix. 

Q3.
Elaborate the concepts of Marketing Led Organizations, Marketing Dominated Organizations, Marketing Weak Organizations and Marketing Independent Organizations 

Q4.
Elaborate the Simplified Pricing Model and explain any two of the pricing strategies in this context. 

Q5.
Elaborate the term “Integrated Marketing Communication Mix”? Explain it with particular reference to pharmaceutical sector/industry of Pakistan e.g. “Integrated Marketing Communication Mix strategies” used by manufacturers of different medicines  

Q6.
Define direct marketing. Explain the different forms of direct marketing with appropriate examples. 

Q7.
Diagrammatically explain Product Life Cycle (PLC) and the characteristics of different PLC stages. 

Q8. 
Write short notes – Attempt any two of the following (Each carries 7 marks – Total 14 marks)

a) Differentiate between Market Aggregation and Market Segmentation
b) Push Marketing Strategy
c) Differentiate between Above and Below The Line promotion – ATL & BTL
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